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Group History
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* As of 2020
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Workforce

Affiliates

USD 144 Billion

,OOO (person)

258

Total of 68
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Group | LG Way
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LG Chem | Vision

\We connect science to life
for a better future

Customer Focus | Agility . Collaboration | Passion | Sustainability
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LG Chem

Sustainability | o

.l
“Vision W
.
Leading Sustainable Managing the Impacts of Making a Positive
Innovation for Customer Climate Change Contribution to Society
Strategy . | . | 9
items Circular Economy Climate Action Responsible Supply Chain
| | g
Environment Protection Renewable Energy Human Rights / Diversity

Safety / Wellness

5 Core tasks
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Brand value of
chemical Companies

“Global No.4"

* By Brand Finance Group in the UK

Top 10 Most Valuable Brands
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